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Introduction
The EMOTE project is rooted in the profound belief that technology can enhance
learning. From the many possible technological tools and methodologies that have
been applied to learning, the role of empathic artificial embodied tutors, both robotic
and virtual, that have perceptive capabilities to engage in empathic interactions with
learners in a shared physical learning environment, represents an exciting recent area
that is the focus of this project.
Understood as a crucial activity and an integral part of the EMOTE project,
dissemination efforts are planned to ensure impact of the project’s outputs by
appropriate media and public engagement in its various implications, scientific,
technological and societal.
To achieve such an ambitious dissemination objective a broad and simultaneously
detailed strategy is presented in this document, in its initial version.
This plan presents a detailed dissemination strategy encompassing the several levels
and channels considered important for the dissemination objectives. It also presents
specific dissemination strategies per partner´s countries and the different
communication materials that have been developed so far and will be developed
during the project duration.
More than a contractual obligation this plan represents an opportunity and intends to
establish a strategy to maximize the efforts of communicating the research objectives
and outcomes of the EMOTE project to the largest possible audience.
The activities in this dissemination plan will be coordinated by the project coordinator,
operationalized by YDreams but with a crucial contribution by each partner involving
their respective press/communication offices and individual networks of the team
members. This plan will be re-assessed during the project development and
refinements may occur.
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Dissemination strategy overview
A successful dissemination requires the identification of its targets and a combination
of different channels. Each of these channels require a specific communication
strategy and content that only a collaborative approach by all the instances in the
project can achieve to a maximized impact.
Dissemination activities for EMOTE will be carried out in workpackage 8 for the whole
duration of the project under the leadership of YDreams Robotics, coordinated by the
project coordinator with the collaboration of all the partners.
In year one the objective is to create awareness in the several dissemination levels and
channels, focusing mainly on the academic and education targets.
General public and industry will be more on focus in the second and third year where
the initial demonstration components materialize. These targets attention span is
scarce, requiring an objective approach with consistent demonstration material that
will not be yet available in year one.
This dissemination plan takes into account the diversified target groups identified,
such as academic, educational, industry and general public, and proposes
communication strategies, channels and content specific to each of these targets. It
considers not only external dissemination but also internal communication, crucial to
the successful development of the project.
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Internal Dissemination

Internal dissemination will establish and implement actions aiming at ensuring a good
diffusion of information and documentation between the project partners. The
internal dissemination considers the following channels/measures:


Internal workshops and meetings: several internal project workshops
and meetings will be organized to share information and to strength the
cooperation among the partners in the Consortium.



Internal mailing lists: Mailing lists per workgroups, such as technical,
steering Committee and management, among others, will be
considered in order to focus the communication and its relevant aspects
to each group. At the moment of writing only the general mailing list
has been created. The consortium is analysing the alternative of a single
mailing list with different tags. This solution would keep all
communication accessible to everyone while ensuring a simple and
effective way to sort and organize specific messages. These mailing lists
are managed by partner UOB.



Repository for generic documents: the consortium opted to use Google
Drive as the repository for generic documents. The choice was directed
by the familiarity of most of the project team members with Google
Drive, its multiplatform performance and by the fact that it also
provides a collaborative platform.



Repository for source code: SVN server hosted at INESC-ID.

External Dissemination
External dissemination objective is to ensure the visibility and awareness of the results
outside the Consortium boundaries, i.e., in the scientific community, in academic
institutions, in organizations, or in companies. Each partner contributed to establish a
strategy per country both at local, national and international level that is detailed in
the next chapter.
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As central elements to this strategy several materials were and will be produced:


Graphical identity: to ensure a graphical unity in all the communication
materials a distinctive logo was created, together with templates for
text documents and presentations. These materials are presented in
appendix I.



Public project website: the EMOTE public web site presents general
project information, scientific publications done during the project,
news about the project, events organized and public deliverables.



Press-releases: Dissemination started with press-releases in each
country to create early general awareness and attract attention towards
the project. Further press releases will be released after key project
milestones are reached.

Other dissemination materials will be created along the project, such as:


Imagery documentation and creation: along the project its members
will cooperate individually to document significant aspects of the
project, both in pictures and video. Several project members are
experienced photographers, possess quality equipment and have
experience in documenting previous projects. This internal capacity will
allow the creation of adequate quality material without exceeding
budget limitations. The available budget for this purpose will be used to
edit this imagery into professional dissemination material, such as
videos, leaflets, etc.



Brochure:

a

comprehensive

brochure

will

be

produced

and

professionally printed comprising detailed information about the
project.
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Dissemination channels
The implementation of an effective dissemination strategy for a project like EMOTE
requires profusion of different channels, each, with a specific approach and
communication material. EMOTE dissemination strategy encompasses a selection of
channels, both digital and traditional, such as:


Project partners existing network of contacts: the project members have a
large experience in dissemination activities and enclose a significant
network of contacts that can play an important role in the project
dissemination. These personalized channels will also give a «human face» to
the project, an important aspect in science communication.



EU press-centers and related initiatives: the communication team will
approach EU press-centers and dissemination initiatives, such as euRobotics
Press Center, providing news material (pictures, press releases, videos,
audio files and more) for distribution through these channels.



Social media presence: an important component in actual dissemination
strategies, social media will be set through facebook, twitter, academia.edu
and linkedin. Besides specific pages for the project, the consortium will
consider the creation of thematic pages focused on specific research
aspects with the objective of creating communities around the research
areas and themes, more than only about the project.



Wikipedia page: the EMOTE team will create a specific Wikipedia project
page plus thematic pages in some of the project´s conceptual areas.



Academic events: workshops, conferences and other forums and events
which are relevant for the project taking place at a national, European or
international level.



Blogs: YDreams will build on its international media attention to reach
renowned technology blogs, from Wired to Engadget, Gizmodo, TechCrunh,
among others, who regularly cover the company´s activities.
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Traditional media: through press-releases and direct contacts generic and
specialized media, such as printed, radio and television will be approached.



Industry events: the consortium will select the most adequate industry
events and will define an approaching strategy. The participation in the
project hardware supplier’s booths may represent a cost effective strategy
with significant impact.

All the dissemination public outputs until this moment have been approved by all the
partners. Provisions for conditions for dissemination will be implemented in early
stages of the project to anticipate disclosure of sensitive material.
Besides the projected activities the project coordinator and the WP leaders will take a
pro-active role, seeking dissemination and exploitation opportunities and sharing these
with the consortium.
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Models for Dissemination and Communication

The website
EMOTE website pretends to be the central information hub for the project. An initial
simple version was online in the first month to support the initial press-releases
dissemination effort. (Image included in appendix I)
Further developments of the website will evolve to a more complex information
architecture able to accommodate the project development dissemination objectives.
Sections will include:
News
Vision
Consortium
Publications
Data
Press
Media
Private
Contacts

URL: http://www.emote-project.eu
The website is hosted at INESC-ID.

Interactive communication
Beside the project website, social media will be an important interactive digital
channel to be explored. Diverse presences will be set, such as:

Youtube/ vimeo channels: a thematic repository of video material recorded
during the project and a discussion forum for the research.
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Facebook pages: besides the project page the group will consider the creation
of thematic pages related with the research areas.

Wikipedia: as with facebook the group will create a wiki for the project but will
initiate thematic pages related with the research areas.

Other channels: academia.edu, twitter, LinkedIn.

Publications
The consortium will actively focus on publishing results in relevant internationally
recognized journals, conferences and workshops.
A selection of academic dissemination channels has been initiated and several
activities were already undertaken by the partners, as listed in Appendix II.
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Dissemination Strategies by Country
Considering the fact that two countries represented in the consortium include two
partners each, a dissemination strategy per country can present the possibility to
explore communication synergies that can augment its impact, both at national and
international levels.

United Kingdom

Academic dissemination
Documentation, conclusions and results will be published in academic journals and
conferences and on the web, referencing related projects where appropriate. See
Table 1 for a list of possible publications.

Table 1: Relevant European and International Conferences for Emote Dissemination
Target
Relevant European and International Conferences
ACL (Annual Meeting of the Association for Computational
Linguistics) SIGDIAL (SIGdial Meeting on Discourse and Dialogue,
satellite of ACL) EACL (Conference of the European Chapter of ACL)
NAACL-HLT (Conference of the North American Chapter of ACL:
Human
Language Technologies)
Language and Dialogue
LREC (Language Resources and Evaluation Conference (biennial))
ICSA InterSpeech (International Conference on Speech and
Language Pro- cessing)
INLG (International Natural Language Generation)
EMNLP (Empirical Methods in Natural Language
Processing)
CoNLL Conference
(Computational
NaturalLearning)
Language
ICML (International
on Machine
Learning)
Machine Learning
ECML (European Conference on Machine Learning)

Artificial Intelligence

NIPS (Neural Information Processing Systems Conferences)
IJCAI (International Joint Conference on Artificial Intelligence)
ECAI (European Conference on Artificial Intelligence)
AAAI (Conferences of the Association for the Advancement of
Artificial
Intelligence)
AISTAT (International Conference on Artificial Intelligence and
Statistics) IJCAI (International Joint Conferences on Artificial
Intelligence)
ICCS (International Conference on Conceptual Structures)
WISE (International Conference on Web Information Systems
Engineering)
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Human Computer
Interaction
Intelligent tutoring
systems

ACII (Affective Computing and Intelligent Interaction)
IVA (International Conference on Intelligent Virtual Agents)
CHI (ACM Special Interest Group in Computer-Human Interaction)
ITS (International Conference on Intelligent Tutoring Systems)
AIED (International Conference on Artificial Intelligence in Education)

Human-robot interaction ACM/IEEE HRI (International Conference on Human-Robot Interaction)
ICSR (International Conference on Social Robotics)
RO-MAN (International Symposium on Robot and Human Interactive
Communication)
EMOTE-related events (e.g., workshops, special sessions) co-organised by EMOTE partners:

EMOTE partners at UOB (Ginevra Castellano), HWU (Ruth Aylett) and INESC-ID (Ana
Paiva) are co-organising, with other academics, the Workshop on Games for Learning,
which will take place in May at FDG 2013. This workshop brings together researchers
from the fields of games research, game AI, intelligent systems, affective computing,
design, human-computer interaction and user experience with people from the fields
of education, technology-enhanced learning, cognitive sciences, psychology and
ergonomics in order to foster the exchange of ideas and experiences from designing,
developing and evaluating learning games in terms of usability and learning effect.
UOB (Ginevra Castellano), additionally, is co-organising, in collaboration with others,
the 5th International Workshop on Affective Interaction in Natural Environments,
which will take place in September at ACII 2013. This workshop will cover real-time
computational techniques for the recognition and interpretation of human affective
and social behaviour behaviour, models of “mentalising” and “empathising” for
affective interaction in naturalistic settings, and techniques for synthesis of believable
social behaviour supporting real-time adaptive human-agent and human-robot
interaction in real-world environments.

Industry dissemination
Heriot-Watt's reputation as a leading institute for Technology Transfer and Research
Commercialisation is well known across the UK and the EU. Economic and societal
impact of research from Emote will be of utmost importance. Within Research &
Enterprise Services (RES) is the knowledge transfer, research development and
commercialisation department for Heriot-Watt University. RES develops collaborative
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links between industry and academia through collaborative research projects,
technology licensing, delivery of Continuing Personal Development (CPD) and
consultancy services. It provides research support and commercialisation services to
Heriot-Watt University staff and students.
Heriot-Watt's highly professional industry-experienced staff assist in the delivery of the
overall University Knowledge Transfer (KT) strategy through:


Providing advice and support to HWU members of staff on all aspects of
commercialisation, IPR, copyright and patent issues.



Supporting HWU staff to secure income from commercially-oriented
sources (including Proof of Concept awards, Research Council Follow on
Funds, funding and development funding by potential licensees).



Licensing and Marketing of HWU inventions to external companies.



Formation of HWU spin-out companies.



Negotiating Terms and Conditions of all Contracts and Licenses.



Delivering customised training on ``Best Practices in IPR Licensing &
Research Commercialisation'' to staff.

Education dissemination


The academic and research partners will integrate the results from
Emote in university or lifelong learning courses and encourage further
progress on the subject. Emote will hopefully lead to a number of
related Msc projects.



Interviews/workshops with geography teachers in secondary schools are
planned in Spring 2013 to inform the design of the EMOTE learning
scenarios. Activities will also include introduction of the EMOTE project
to the schools.

General public dissemination


Press release in the Sunday times- website, twitter.
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Following a press release organised by the University of Birmingham in
February 2013, Ginevra Castellano was interviewed by the Sunday Times
and an article on the EMOTE project appeared on the paper and online
version of the newspaper. Ginevra Castellano was interviewed by ITV
Central news and interview was shown in TV. The EMOTE project was
also mentioned in the Daily Mail.
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Portugal

The two Portuguese partners in the project, INESC-ID a research institute from
Instituto Superior Técnico, one of the most prestigious universities in the country, and
YDreams Robotics, a spin-off of YDreams Informática S.A., an SME with a proven track
record in technological innovation and international markets credentials, encompass
the full spectrum of dissemination levels and channels targeted in this plan.
These partners will develop individual dissemination activities in their respective areas
and will join efforts to establish collaborative actions that can enhance the impact of
these tasks.
Partner YDreams Robotics, responsible for the dissemination workpackage, will
cooperate with each partner in order to maximize their individual efforts.

Academic dissemination

National level



Dissemination through Universities curricula: Master’s thesis.



Open source tools for academic and research purposes.



Academic national events.



Workshops and presentations in university courses.

International Level



Publication of the research conducted in the project in high impact
journals, conferences and workshops.
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Education dissemination
National level



Presentation of the research goals of the project in schools during the
workshops with teachers, Wizard of Oz preliminary studies and
evaluation of the final tutor prototypes.



Dissemination of activities and showcases during open lab days, an
event that brings more than 200 high-school students per year to INESCID.

International Level



Ydreams Robotics will cooperate with the consortium to identify the
most relevant conferences focused on the project´s areas of
intervention and will establish a joint strategy to promote the project.



YDreams Robotics will analyse with YDreams Brazil a strategy to
promote EMOTE in Brazil.

Industry dissemination

Industry dissemination intends to help the implementation and promotion of the
exploitation plan. The project has the potential to generate a diversified range of
products for different market segments that may require a specific strategy according
to their individual commercial characteristics. Along the project, the identification of
possible products will have to be permanently accessed by the consortium and specific
plans may have to be detailed in order to maximize their commercial impact. Besides
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the possible customization of the final test scenarios, several of its components in
terms of Affect Recognition, Learner Models, Adaptive Behaviour, HCI and HRI
components in general, can materialize in possible products that may prove to be
commercially viable.

National level


Portuguese industry in terms of technological enhanced learning is very
small, with the few actors in the area developing products mainly for
the public education system. YDreams has collaborated with most of the
main players and will establish marketing actions in order to promote
EMOTE products.



YDreams has developed several projects in collaboration with the
Portuguese Ministry of Education and will act as a vehicle for the
promotion of EMOTE outcomes.

International Level

Considering the project hardware setup, including off-the-shelf
components, such as the Nao humanoid robot by Aldebaran Robotics
and a multi-touch table from MultiTouch Ltd, these companies’
ecosystem presents itself as an interesting vehicle for EMOTE results.

A direct relation with these hardware suppliers may also create the
possibility of showcasing EMOTE at events where they are present, such
as CeBIT, CES, among others. Aldebaran Robotics and MultiTouch
booths in this type of events frequently include several partners
showcasing applications developed for and with their hardware
systems.
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Other eventual products that may be identified, such as HCI and HRI
software components, may require a specific strategy through other
channels.
Considering the final demonstrators as a customizable learning system with

emphatic tutors, several thematic events will be considered for
dissemination:


EC-TEL

European

Conference

on

Technology

Enhanced

Learning.


Feira de Brinquedos Educativos, São Paulo. Brazil.



Worlddidac – events organized by this global trade association for
companies providing products for education and training at all
levels.



Dissemination in Industry Special interest groups in linkedIn.

General public dissemination
National level

Science, technology and education news clips in national mainstream
media, such as Television, newspapers, magazines and blogs, through
press-releases, direct contacts and presentations.
Demonstrations in science and technology dissemination events such as
Futuralia, among others.
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International Level

Some of the partner´s countries have a strong global impact in media
dissemination. By targeting science clips in generic channels in each of
these countries a global effect can be reached. Dissemination material
will be produced in order to promote the project to these media,
enhancing scientific but also socially relevant aspects of EMOTE.
For its impact and relevance Euronews TV channel will also be
approached by activating previous contacts with the futuris program.
EMOTE channels and pages in social media platforms, such as youtube,
Facebook, academia.edu, LinkedIn, youtube, vimeo.
In terms of social media, besides each specific EMOTE page and channel,
several others will be created focusing on different aspects of the
project such as, for example EMbOdied-perceptive Tutors and Empathybased learning, among others. This strategy can generate interest
groups and communities that will propagate EMOTE objectives and
concepts.
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Germany

ISRE 2013: A poster will be presented outlining the EMOTE project with
a special focus on the affective loop - the importance of nonverbal
behavior in child and robot. ISRE is the only international society dealing
exclusively with emotions. It is highly interdisciplinary and international.
The frequency is biannual.
SPR 2013: Initial research will be presented on the reliability of
ambulatory electrodermal activity measures via Q-Sensors. A pilot study
will be reported comparing traditional method of recording EDA. SPR is
the leading international conference for for original theory and
research, instrumentation and methodology in psychophysiology.
EMOTE was described in a public lecture at Jacobs University on
Affective Computing
Press Release about EMOTE project: Following this press release
organized by Jacobs University and Arvid Kappas, EMOTE, Dennis Küster
and Arvid Kappas were interviewed, and articles appeared in "Bild
Zeitung Bremen" (print, online), digital-lernen.de, as well as a variety of
other online media in Germany and in Austria. Interest was expressed
by other newspapers and media such as Die Zeit, TAZ, Deutschlandradio,
Weserkurier, Geolino to publish articles about the project as soon as a
NAO robot can be photographed in Bremen.
Invited article about EMOTE project in Magazin DIGITAL LERNEN
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Sweden

Academic dissemination

National level


Dissemination through Universities curricula: Master’s theses.



Academic national events.



Academic presentation of the EMOTE project at the Department of
Applied IT at University of Gothenburg in April 2013.



Academic presentation of the EMOTE project for members of the
research group Communication and Cognitive Science, which is part of
the EU-network för Social Signal Processing ay University of Gothenburg
in April 2013.

International Level


Publication of the research conducted in the project in high impact
journals, conferences and workshops.
o E.g. ECGBL 2013: A work in progress paper will be presented
outlining the EMOTE project with a special focus on the
integration of the empathic tutors with games based learning.
ECGBL is a highly interdisciplinary and international annual
conference.

Education dissemination
National level


Presentation of the research goals of the project in schools during the
workshops with teachers, Wizard of Oz preliminary studies and
evaluation of the final tutor prototypes.



Dissemination of activities and showcases during the yearly Science
Festival, an event that brings large groups of students and teachers to
UGOT.
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General public dissemination
National level
Science, technology and education news clips in national mainstream
media, such as television, newspapers, magazines and blogs, through
press-releases, direct contacts and presentations. E.g.:


A project description was published on the department's
website, which is open to the general public.



Press Release about EMOTE project in March 2013.

Demonstrations in science and technology dissemination events, such as
the yearly Science Festival in Gothenburg, among others.
Education dissemination


The academic and research partners will integrate the results from
EMOTE in university or lifelong learning courses and encourage further
progress on the subject. Emote will hopefully lead to a number of
related Msc projects for interaction design students as well as preservice teachers.



Interviews/workshops with geography teachers in secondary schools are
planned in Spring 2013 to inform the design of the EMOTE learning
scenarios. Activities will also include introduction of the EMOTE project
to the schools.
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Appendix I - Dissemination material

Logo
Logo studies
Conference poster
Screenshot Website
Screenshot PowerPoint Template
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Logo
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Logo studies
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Conference poster
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Website
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Powerpoint template

Word template
This document showcases the Word template developed for the project.
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Appendix II – List of dissemination activities
Academic dissemination
Academic presentations by team members

Date
Event
Location
3-6 March 2013 8th
ACM/IEEE Tokyo, Japan
International
Conference
on
Human-Robot
Interaction

Team member
Iolanda Leite

3-6 March 2013 8th
ACM/IEEE Tokyo, Japan Ana Paiva
International
Conference
on
Human-Robot
Interaction
April 2013
Presentation
University of Wolmet
Gothenburg
Barendregt

Description
Presented the paper
"Sensors in the Wild:
Exploring
Electrodermal
Activity in ChildRobot Interaction".
Presented the poster
"Towards Empathic
Artificial Tutors".

Description of the
Emote project

Conference paper written by team members
Authors
Deshmukh, A.,
Castellano, G.,
Kappas,
A.,
Barendregt, W.,
Nabais,
F.,
Paiva,
A.,
Ribeiro,
T.,
Leite, I., and
Aylett, R.
Ginevra
Castellano, Ana
Paiva,
Arvid
Kappas,
Fernando
Nabais,
Ruth
Aylett, Wolmet
Barendregt,
Helen
Hastie
and Susan Bull
Leite,
I.,
Henriques, R.,
Martinho, C.,
Paiva, A.

Paper title
Conference
Towards
Empathic HRI 2013
Artificial Tutors

Publisher
ACM/IEEE

Year
2013

Towards Virtual and Accepted at Springer
Robotic
Empathic AIED 2013
Tutors

2013

Sensors in the Wild: HRI 2013
Exploring
Electrodermal Activity
in
Child-Robot

2013

ACM/IEEE
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Interaction
August
2-6
2013 (pending
acceptance of
submission)

ISRE 2013

Arvid
Kappas

October
2-6
2013 (pending
acceptance of
submission)

53rd Annual Meeting SPR 2013
of the Society for
Psychophysiological
Research,
Florence,
Italy

Arvid
Kappas

A poster will be
presented outlining
the EMOTE project
with a special focus
on the affective loop the importance of
nonverbal behavior in
child and robot. ISRE
is
the
only
international society
dealing
exclusively
with emotions. It is
highly
interdisciplinary and
international.
The
frequency is biannual.
Initial research will be
presented on the
reliability
of
ambulatory
electrodermal activity
measures
via
QSensors. A pilot study
will
be
reported
comparing traditional
method of recording
EDA. SPR is the
leading international
conference
for
original theory and
research,
instrumentation and
methodology
in
psychophysiology.

Education dissemination
Date

Event

Location

Partner / Description
Team
member
March
2013 Interviews/worksho UK: Haybridge UOB and Interviews/worksho
(planned/ongoin ps with schools in High
School; HWU
ps with geography
g)
the UK and Scotland Stourport High
teachers
in
School & VIth
secondary schools

28

Form Centre

March
(planned)

2013 Interviews/worksho
ps with schools.

March 5th 2013

10/25/2012

Workshop on HRI

Lecture Series of the
School
of
Humanities
and
Social Sciences; Talk
on
"Affective
Computing"
March
2013 Interviews/worksho
(planned/ongoin ps with schools in
g)
Sweden

Oeiras, Portugal

INESC-ID

Instituto
Tiago
Superior
Ribeiro
Técnico
(inserted in the
Week
of
Technology and
Entrepreneurshi
p event)

Jacobs
University
Bremen,
Germany

Arvid
Kappas

Leteboschool in Sofia
Horred, Sweden Serholt,
Wolmet
Barendreg
t

to inform the design
of
the
EMOTE
learning scenarios.
Activities will also
include introduction
of EMOTE project to
the schools
Interviews/worksho
ps with geography
teachers
in
secondary schools
to inform the design
of
the
EMOTE
learning scenarios.
Activities will also
include introduction
of EMOTE project to
the schools.
The workshop was
assisted mainly by
students. Around 25
participants.
The
topic of HRI was
covered - what it is,
how it is used in our
society, and how do
we
develop
it
technologically. The
participants
saw
some demos of NAO
and EMYS and then
created
simple
interactions
with
both robots.
EMOTE
was
described in a public
lecture at Jacobs
University
on
Affective Computing
Interviews/worksho
ps with geography
teachers
in
secondary schools
to inform the design
of
the
EMOTE
learning scenarios.
Activities will also
include introduction
of EMOTE project to
the schools
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Industry dissemination

Date
Event
March 4th 2013 Presentation

Location
HeriotWatt
Univeristy

Partner
H.Hastie
presented
to BP

Description
Described
Emote
project

Dissemination to general public
Date
Febr
uary
2013

Event
Introduc
tion to
the
EMOTE
project

Location
Partner/Team member
The Sunday Times; Ginevra Castellano
the Daily Mail; ITV
Central

Description
Following a press release
organised
by
the
University
of
Birmignham,Ginevra
Castellano
was
interviewed
by
the
Sunday Times and an
article on the EMOTE
project appeared on the
paper and online version
of
the
newspaper.
Ginevra Castellano was
interviewed
by
ITV
Central
news
and
interview was shown in
TV. The EMOTE project
was also mentioned in
the Daily Mail.
From Lab
INESC-ID,
Oeiras, Over 100 teenagers We presented the main
13th visits to Portugal
with ages between 15 goals of EMOTE and
to
INESC-ID
and 18 years.
demonstrated some of
18th
the robotic and hardware
of
platforms that will be
Marc
used in the project (e.g,
h
NAO, Emys and the
2013
multi-touch table).
Janua Press
jacobsDennis Küster, Arvid Following a press release
ry
Release university.de, idw- Kappas
organized by Jacobs
2013 about
online, Bild Zeitung,
University and Arvid
EMOTE
digital-lernen.de,
Kappas, EMOTE, Dennis
project
lizzynet.de,
Küster and Arvid Kappas
www.edugroup.at
were interviewed, and
etc.
articles appeared in "Bild
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Febr
uary
2013

Invited
article
about
EMOTE
project

Marc
h
2013

News
item at
the
Depart
ment's
website

http://www.digitallernen.de/nachricht
en/medienforschun
g/einzelansicht/arti
kel/gastbeitragroboter-in-derlehre-mit-empathiein-die-zukunft.html
Applied IT's website

Dennis Küster,
Kappas

Zeitung Bremen" (print,
online), digital-lernen.de,
as well as a variety of
other online media in
Germany and in Austria.
Interest was expressed
by other newspapers and
media such as Die Zeit,
TAZ, Deutschlandradio,
Weserkurier, Geolino to
publish articles about the
project as soon as a NAO
robot
can
be
photographed
in
Bremen.
Arvid We were contacted again
in February for an invited
article to explain further
details about the EMOTE
project.

Wolmet
Barendregt, A project description was
Sofia Serholt
published
on
the
department's
website
which is open to general
public
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